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t h e  d i G i t A l  c o n s u l t A n t i n t e r v i e W  b y  h o l ly  s h A c k l e t o n

(1) the 

sArtoriAlist, 

diAne Pernet  

(A shAded vieW) 

And susie bubble 

(style bubble) 

Are All 

influentiAl 

fAshion 

bloGGers

(2) sociAl MediA  

is A terM thAt 

encoMPAsses 

tWitter, 

tuMblr, 

fAcebook, 

instAGrAM  

And linkedin

(3) hArvArd 

business school 

in the us is 

consistently 

rAnked As one  

of the World’s 

toP GrAduAte 

business schools

WhAt Advice 

Would you Give 

others WishinG 

to folloW in 

your footstePs? 

WhAtever your 

voice, WhAtever 

your interests, 

Whether filM, 

food, cArs  

or dunGeons & 

drAGons, you’re 

GuArAnteed 

to find A 

coMMunity 

online. 

technoloGy  

hAs enAbled us 

to find eAch 

other, so use it!

i m r a n  a m e d

How did you get started in tHis industry?

After six years working as a management consultant, I wanted 
to try something new, but back then I barely knew what a blog 
was. The Sartorialist, Diane Pernet and Susie Bubble (1) each 
provided a window into fashion from their specific viewpoints, 
but no one was writing about the business side of fashion. So 
occasionally, in the evening, if I thought about an issue related 
to the fashion business, I would write it down. From that, the 
Business of Fashion (businessoffashion.com) was born in 2007. 
From starting the website, I’ve learned how digital affects 
fashion first-hand. My digital expertise was zero before that.
How would you describe wHat you do?

I work at the exciting intersection of fashion creativity, business 
and technology. Through my work, I come into contact with  
a huge variety of individuals, from young edgy designers to 
seasoned business executives to fashion-tech entrepreneurs.  
On Business of Fashion we aim to tell their personal and 
professional stories and learn from their experiences and 
expertise. In my consulting work I advise senior business 
leaders and entrepreneurs on their creative, business and 
digital strategies and ensure alignment between all three.  
I also mentor young designers, advise new technology start-ups 
and teach at Central Saint Martins. Every day is an adventure.
wHat does your job involve? 

I used to write all the content on the website myself, but  
now I work with a small editorial team – two people in  
London and one in New York, plus 10 global contributors  
– to make sure the site is focused on the most interesting  
and important fashion issues of the day. I think of myself  
as a curator. We don’t write news, we write analysis. 
you also work as a strategic advisor for luxury 

brands. wHat advice do you give?

I work with clients on business, digital and creative 
strategies. My main advice is that all digital initiatives  
– like all major projects in a company – should be linked  
to specific business objectives. The truth is that fashion is  
a business. It’s very creative, but it’s not art. Eventually 
most people learn that regardless of how creative you are, 
or how amazing your ideas, you can’t sustain yourself in 
this industry unless your ideas work commercially.
wHat effect Has asia – as a new global 

superpower – Had on tHe fasHion industry?

It’s had the biggest effect on designers who today need  
to design for global customers with completely different 
lifestyles, living in completely different climates.  
A designer has to appeal to a Brazilian socialite, an  
Asian businessperson and a North American entrepreneur 
– all at the same time.
wHat cHanges Have you seen in tHe 

industry since you started?

The digital revolution! We’re living in a world where 
someone can start a blog from their sofa and all of  
a sudden have a global audience of half a million people. 

Business of Fashion has 550,000 followers on social media (2) 
from 200 different territories. Technology has enabled people 
all over the world to have a voice. I think this is very exciting.
Has tHe digital age benefitted tHe fasHion 

industry or taken away its exclusivity?

It means that it’s more important than ever to have a unique 
point of view. This applies to everyone, from the most 
experienced fashion critic to the blogger starting out from  
her bedroom in suburban Chicago. The people who build  
a following online are the people who capture people’s 
imagination and attention.
wHere do you stand in tHe debate between 

digital and print media?

I’m no soothsayer, but in my personal opinion there will always 
be room for beautiful printed publications that people can curl 
up on a couch with and escape into. This cannot be replicated 
online. What becomes more challenging is when the content 
you’re creating is time-based. The majority of people now get 
their news in real time on their phones. That’s where I see the 
bigger challenge for print publications.
wHat do you consider your greatest acHievement?

Summoning the courage to take a leap of faith in 2007 to step 
off my traditional over-achiever business path and start BoF. 
That’s where this adventure began.
is tHere anytHing you wisH you Had acHieved but 

Haven’t yet?

I was very achievement-orientated when I was younger; I grew 
up in Calgary, Canada, and studied at Harvard Business School 
(3) in Boston. I had these milestones and goals, but I’ve learned 
to take life as it comes. I focus more on enjoying every day.
wHat is tHe most important tHing tHat you 

Have learned?

Every decision has to feel right and make 
sense – a balance of intuition and logic.
wHat would you say is your 

greatest extravagance?

I take taxis pretty much everywhere  
I go. This is mostly for reasons of 
productivity so I can do conference  
calls and edit articles while on the go.  
I spend more than 120 days travelling 
every year, on average.
How would you like to  

be remembered?

In my own little way I’d like to have made 
a dent in the universe and be remembered 
for being a kind and fun person.
wHat’s your idea of Happiness?

Perfect happiness is when your talents, 
energies and passions are aligned.
wHat’s your state of mind?

I feel extremely fortunate and grateful  
to be where I am today. I’m happy.

tHe mentor, consultant and entrepreneur beHind tHe online journal business of fasHion knows a tHing or 

two about global success – Here, He’s willing to sHare a few trade secrets witH us


